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(g) UES ID and passwords. CCC will
provide each MAP Participant with IDs
and passwords for the UES Web site, as
necessary. MAP Participants shall pro-
tect these IDs and passwords in accord-
ance with USDA’s information tech-
nology policies that CCC will provide
to MAP Participants. MAP Partici-
pants shall immediately notify CCC
whenever a person who possesses the
ID and password information no longer
needs such information or a person who
is not authorized gains such informa-
tion.

(h) A MAP Participant through
which small-sized U.S. for-profit enti-
ties are participating in the MAP pro-
gram shall obtain annual certifications
from all such entities that they are
small-sized entities or TU.S. agricul-
tural cooperatives as defined in these
regulations. The Participant shall re-
tain these certifications in accordance
with the recordkeeping requirements of
this subpart.

(i) Changes to activities and funding.

(1) Adding a new activity.

(i) A MAP Participant may not con-
duct a new activity without first ob-
taining an approved activity budget for
such change. To request approval of
such activity budget, the MAP Partici-
pant shall submit a notification to
CCcC.

(ii) A notification for a new activity
shall provide an activity justification
and identify any related adjustments
to the approved strategic plan, includ-
ing changes in market, constraint, or
opportunity that the activity proposes
to address. The notification shall con-
tain the activity description, the pro-
posed budget, and a justification of
transfer of funds.

(iii) After receipt of the notification,
CCC will inform the MAP Participant
via the UES Web site whether the re-
quested budget is approved.

(2) Modifying existing activities and
their funding levels.

(i) A MAP Participant desiring to in-
crease the funding level for existing,
approved activities addressing a single
constraint or opportunity by more
than $25,000 or 25 percent of the ap-
proved funding level, whichever is
greater, must first submit a notifica-
tion explaining the adjustment to CCC
before making such change.
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(ii) A MAP Participant may make
significant adjustments below that
threshold to the funding levels for ex-
isting, approved activities without
prior notification to CCC, only if it
submits a notification explaining the
adjustments to CCC no later than 30
days after the change. Minor adjust-
ments to existing, approved activities
and/or funding levels do not require no-
tification.

(iii) Notifications shall describe the
activity, changes to the activity, the
existing funding level, the proposed
funding level, and a justification for
transfer of funds, if applicable.

§1485.15 Operational procedures for
brand programs.

(a) Where CCC approves an applica-
tion by a MAP Participant to run a
brand promotion program that will in-
clude brand Participants, the MAP
Participant shall establish brand pro-
gram operational procedures. The MAP
Participant annually shall submit to
CCC for approval its proposed brand
program operational procedures for
such program year. CCC will notify all
new and existing MAP Participants in
writing in each Participant’s annual
approval letter and through the FAS
Web site as to applicable submission
dates for and dates for approvals of
brand program operation procedures.
Such procedures shall include, at a
minimum, a brand program applica-
tion, application procedures, applica-
tion review criteria, brand participant
eligibility requirements, a participa-
tion agreement, reimbursement re-
quirements, compliance requirements,
reporting and recordkeeping require-
ments, employment practices, finan-
cial management requirements, con-
tracting procedures, and evaluation re-
quirements.

(b) The MAP Participant shall not
enter into any participation agree-
ments with brand participants nor
shall it implement any MAP brand ac-
tivities for the applicable program year
unless and until CCC has commu-
nicated in writing its approval of the
proposed operational procedures to the
MAP Participant.
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(c) Participation agreements between
MAP Participants and brand partici-
pants. Where CCC approves a MAP Par-
ticipant’s application to run a brand
promotion program that will include
brand participants, the MAP Partici-
pant shall enter into participation
agreements with brand participants.
These agreements must:

(1) Specify a time period for such
brand promotion and require that all
brand promotion expenditures be made
within the MAP Participant’s approved
program year;

(2) Make no allowance for extension
or renewal;

(3) Limit reimbursable expenditures
to those made in countries and for ac-
tivities approved in the brand partici-
pant’s activity plan;

(4) Specify the percentage of pro-
motion expenditures that will be reim-
bursed, reimbursement procedures, and
documentation requirements;

(5) Include a written certification by
the brand participant that it either
owns the brand of the product it will
promote or has exclusive rights to pro-
mote the brand in each of the countries
in which promotion activities will
occur;

(6) Require that all product labels,
promotional material, and advertising
will identify the origin of the U.S. agri-
cultural commodity as ‘‘American’’,
“Product of the United States of Amer-
ica’, “Product of the U.S.”, “Product
of the U.S.A.”, “Product of America’’,
“Grown in the United States of Amer-
ica’”, “Grown in the U.S.”, “Grown in
the U.S.A.”, “Grown in America’,
“Made in the United States of Amer-
ica,” ‘““Made in the U.S.”’, ‘““Made in the
U.S.A.”, “Made in America’’, or prod-
uct of, grown in or made in any state
or territory of the United States of
America spelled out in its entirety, or
other U.S. regional designation if ap-
proved in advance by CCC; that such
origin identification will be conspicu-
ously displayed in a manner easily ob-
served as identifying the origin of the
product; and that such origin identi-
fication will conform, to the extent
possible, to the U.S. standard of ¥ inch
(.42 centimeters) in height based on the
lower case letter ‘‘0’’. The use of the
above terms as a descriptor or in the
name of the product (e.g., Texas style

7 CFR Ch. XIV (1-1-13 Edition)

chili, Bob’s American Pizza) does not
satisfy the product origin requirement.
Phrases ‘‘product of’’, ‘‘grown in’’ or
“made in”’ are encouraged, but not re-
quired. A MAP Participant may re-
quest an exemption from this require-
ment on a case-by-case basis. All such
requests shall be in writing and include
justification satisfactory to CCC that
this labeling requirement would hinder
a MAP Participant’s promotional ef-
forts. CCC will determine, on a case by
case basis, whether sufficient justifica-
tion exists to grant an exemption from
the labeling requirement. In addition,
CCC may temporarily waive this re-
quirement where CCC has determined
that such labeling will likely harm
sales rather than help them. Such de-
terminations will be announced to
MAP Participants via a MAP notice
issued on FAS’ Web site;

(7) Include a written certification by
the brand participant that it is either a
small-sized entity as defined in this
subpart or a U.S. agricultural coopera-
tive;

(8) Require that the brand partici-
pant submit to the MAP Participant a
statement certifying that any Federal
funds received will supplement, but not
supplant, any private or third party
funds or other contributions to pro-
gram activities; and

(9) Require the brand participant to
maintain all original records and docu-
ments relating to program activities
for 5 calendar years following the end
of the applicable program year and
make such records and documents
available upon request to authorized
officials of the U.S. Government.

(d) MAP Participants may not pro-
vide assistance to a single entity in-
cluding a entity reincorporated or re-
organized under the same or different
name if the reincorporated or re-orga-
nized entity is substantially similar to
the pre-existing entity, for brand pro-
motion in a single country for more
than 5 years. Such 5 years do not need
to be consecutive. Such 5-year period
shall not begin prior to the 1994 pro-
gram year or the brand participant’s
first program year, whichever is later.
In limited circumstances, CCC may
waive the 5 year limitation if CCC de-
termines that further assistance is in
the best interests of the MAP. CCC
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shall, at its discretion, decide whether
a reincorporated or re-organized entity
is substantially similar to the pre-ex-
isting entity for purposes of applying
this 5-year rule. Brand participants’
participation in certain international
trade shows in foreign countries will
not be considered when determining
such brand participants’ time in coun-
try for purposes of the 5 year gradua-
tion requirement. Such shows must
meet two requirements: They are food
or agricultural shows, with no less
than 30% of exhibitors selling food or
agricultural products, and they are
international shows, meaning they tar-
get buyers, distributors and the like
from more than one foreign country
and no less than 15% of each show’s
visitors are from countries other than
the host country. CCC will compile a
list of international trade shows that
CCC exempts from the graduation re-
quirement and such list will be an-
nounced to MAP Participants via a
MAP notice issued on FAS’ Web site.

§1485.16 Contribution rules.

(a) In MAP generic promotion pro-
grams, a MAP Participant shall con-
tribute a total amount in goods, serv-
ices, and/or cash equal to at least 10
percent of the value of resources to be
provided by CCC for all generic pro-
motion activities proposed to be under-
taken by the MAP Participant.

(b) In MAP brand promotion pro-
grams, a MAP Participant conducting
its own brand promotion or a brand
participant shall contribute at least 50
percent of the total eligible expendi-
tures made on each approved brand
promotion.

(c) A MAP Participant must use its
own funds and may not use MAP pro-
gram funds to pay any administrative
costs of the MAP Participant’s U.S. of-
fice(s), including legal fees, except as
set forth in this subpart. Where the
MAP Participant uses its own funds to
pay for administrative costs, such
costs may be counted in calculating
the amount of contributions the MAP
Participant contributes to MAP ge-
neric or brand promotion programs.

(d) Eligible contributions.

(1) In calculating the amount of con-
tributions that it will make, and the
contributions that the U.S. industry
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(including expenditures to be made by
entities in the applicant’s industry in
support of the entities’ related pro-
motion activities in the markets cov-
ered by the applicant’s application) or
State agency will make, the MAP ap-
plicant may include the costs listed
under paragraph (d)(2) of this section
if:

(i) Expenditures will be made in fur-
therance of an approved activity, and

(ii) The contributor has not been and
will not be reimbursed by any source
for such costs.

(2) Subject to paragraph (d)(1) of this
section, as well as applicable cost prin-
ciples (e.g., 2 CFR Parts 220, 225, and
230) to the extent these principles do
not directly conflict with the provi-
sions of this subpart, eligible contribu-
tions are:

(i) Cash;

(ii) Compensation paid to personnel;

(iii) The cost of acquiring materials,
supplies or services;

(iv) The cost of office space;

(v) A reasonable and justifiable pro-
portion of general administrative costs
and overhead;

(vi) Payments for indemnity and fi-
delity bond expenses;

(vii) The cost of business cards that
target a foreign audience;

(viii) The cost of seasonal greeting
cards;

(ix) Fees for office parking;

(x) The cost of subscriptions that are
of a technical, economic, or marketing
nature and that are relevant to the ap-
proved activities of the MAP Partici-
pant;

(xi) The cost of activities conducted
overseas;

(xii) Credit card fees;

(xiii) The cost of any independent
evaluation or audit that is not required
by CCC to ensure compliance with pro-
gram agreement or regulatory require-
ments;

(xiv) The cost of giveaways, awards,
prizes and gifts;

(xv) The cost of product samples;

(xvi) Fees for participating in U.S.
government sponsored or endorsed ex-
port promotion activities;

(xvii) The cost of air and local travel
in the United States;

(xviii) Payment of employee’s or con-
tractor’s share of personal taxes;
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